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ELZBIETA LEPKOWSKA-WHITE 
 
Skidmore College           Phone: (518) 580-5113  
Department of Management and Business           Fax: (518) 580-5118 
815 North Broadway      e-mail: elepkows@skidmore.edu 
Saratoga Springs, NY 12866        

        
         

EDUCATION 

Ph.D.   Marketing, University of Massachusetts, Amherst, 1995 - 1999 

MS   Food Science, Minor in Food Marketing; University of Florida, 1994 

MS, BS Food Science, University of Warmia i Mazury, Poland, 1987 - 1993  

BS   English, Teachers Training College of English, Poland, 1990 - 1993  
 

TEACHING AND RESEARCH EXPERIENCE/INTERESTS  

Full Professor    Skidmore College, NY, 2015 - present 

Fulbright Senior Scholar  University of Zagreb, Croatia, May-June, 2007 

Associate Professor  Skidmore College, NY, 2005 - 2015 

Assistant Professor  Skidmore College, NY, 1999 - 2005 

Teaching Assistant  University of Massachusetts, Amherst, MA, 1995 - 1999 

Research Assistant   University of Massachusetts, Amherst, MA, 1995 - 1999 

Visiting Instructor Westfield State College, Westfield, MA, 1998; Taught 
Marketing  

Visiting Instructor American International College, Springfield, MA; Summer, 
1995; Taught Organic Chemistry 

Teacher of English Primary School, Secondary School, Adult Continuing 
Education Programs, Poland, 1990 – 1993; Taught English  

International Researcher European Food and Agriculture Partnership, Poland,   
    1991 - 1992 
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• Lepkowska-White Elzbieta, Amy Parsons, and Aylin Ceylan ‘12, (2014) ‘Cross 
Promotion of Web References in Print Ads: Are Advertisers Attempting to Engage 
Consumers?’ Journal of Research in Interactive Marketing, Vol. 8 Iss: 4, pp.309-327 

• Lepkowska-White Elzbieta and Katherine Imboden ‘13, (2013) ‘Effective Design for 
Usability and Interaction: The Case of Art Museum Websites’ Journal of Internet 
Commerce. Vol 12, No 3, pp.284-305 

• Lepkowska-White Elzbieta (2013) ‘Are they listening? Designing online 
recommendations for today's consumers,’ Journal of Research in Interactive Marketing, 
Vol. 7 Iss: 3, pp.182 – 200 

• Lepkowska-White Elzbieta, Amy Parsons, and Joanna Bialkowska (2012), ‘Attitudes 
toward Smoking among College Students in Poland and the USA’ International Journal 
of Behavioral and Healthcare Research, Vol. 3, No. 1, pp. 55-69 

• Lepkowska-White Elzbieta and Amy Parsons (2012) ‘Novel Teaching Approaches in 
Transitional Economies: A Case of Client-Based Learning in Croatia’ Journal of the 
Academy of Business Education, Vol. 13 (Spring), pp. 1-14 

• Lepkowska-White Elzbieta and Joanna Bialkowska, (2011), ‘The analysis of smoking 
motivations among Skidmore College students in US and students from Olsztynska 
Szkola Wyzsza Poland  (Trans), In Lucyna Hurslo (ed.) Plaszczyzna Wspolpracy Szkoly 
Ze Srodowiskiem Lokalnym, Lodz, Poland : Magnus, pp 239-260 

• Lepkowska-White Elzbieta and Joanna Bialkowska (2011) ‘
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• Lepkowska-White Elzbieta and Amy Parsons (2006) ‘Using Client-based Learning in 
Undergraduate Business Education:  Do Learning Styles and Student Skills Make a 
Difference?’ Journal of the Academy of Business Education, Vol. 7, (Fall), pp. 43-52 

• Lepkowska-White Elzbieta, (2004) ‘Online Store Perceptions: How to Turn Browsers 
into Buyers?’ Journal of Marketing Theory and Practice. Vol. 12. No. 3, pp. 36-4 

• Lepkowska-White Elzbieta (2004) ‘Polish and American Print Ads: Functional 
Individualistic, Collectivist and Experiential Appeals,’ Journal of Global Marketing, Vol. 
17, No. 4. pp. 75-92 

• Lepkowska-White Elzbieta, Christine Page and Mark Youndt (2004) ‘Web 
Perceptions and Young Consumers: An Empirical Investigation of Factors 
Infl

Lep 
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Advertising in the Post Socialist Environment: Longitudinal Analysis of Polish Print 
Ads’ in Advertising and Developing and Emerging Countries: The Economic, Political and Social 
Context, (ed) Emmanuel C. Alozie, Gower Professional Publishing: United Kingdom, 
pp. 205-214 

• Lepkowska-White Elzbieta and Abby Goldenthal ’08 (2009), ‘Learning to Survive in 
Times of Scrutinized Funding: A Comprehensive Model of Attracting and Satisfying 
Museum Visitors’ in ‘Marketing Management: From Theory to Implementation’ (ed) 
Cleopatra Veloutsou, ATINER: Athens, Greece, pp 93-105. ISBN: 978-960-6672-
61-3 

• Swaminathan Vanitha and Elzbieta Lepkowska-White, Bharat P. Rao (2003), ‘The 
Internet and Consumer Buying Behavior: A Research Framework and Analysis’ in 
‘Current Topics in E-Commerce,’(ed.) Charles Steinfield, Purdue University Press: 
Indiana, US, pp. 64-84  

• Lepkowska-White Elzbieta (2003) - ‘Advertising in Argentina,’ Encyclopedia of 
Advertising, Vol. 1, pp. 89-94  
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• Lepkowska-White Elzbieta (2013) ‘Food Perceptions: Young Women in Poland and 
US,’ 15th Cross Cultural Research Conference, Antigua, Guatemala, December 8-11, 
Abstract in Conference Proceedings 

• Lepkowska-White Elzbieta and Elaine Burns ’13 (2012) ‘Who will They Listen to? 
Designing Online Recommendations for Young Consumers’ Global Trends Conference, 

-
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Difference?’ The 2004 International Applied Business Research Conference Proceedings, San 
Juan, Puerto Rico, (March), Abstract in Conference Proceedings, pp. 1-9 

• Lepkowska
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• Brashear Thomas, Elzbieta Lepkowska-White, Christian Chelariu, and C.M. Brooks 
(1999) ‘Satisfaction, Commitment and Turnover in Retail Sales: The Case of Poland,’ 
European Institute of Retailing and Services Studies, 6th Recent Advances in Retailing and 
Services Science International Conference, Las Croabas, Puerto Rico, Abstract in 
Conference Proceedings, (July), p. 9 

• Lepkowska-White Elzbieta, (1998), ‘The Influence of Education and Warning 
Phrasing on Warning Comprehension and Attitudes,’ Marketing and Public Policy 
Conference, Chicago, Abstract in Conference Proceedings, pp. 7-8 

• Lepkowska-White El
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HONORS AND GRANTS 
• Course Development Grant - Center for Leadership in Teaching and Learning, 

Skidmore College, for a proposal to develop an international affairs course that 
focuses on internationalization/globalization, 2014-2015 

• Best Paper Award - Lepkowska-White Elzbieta and Emily Kortright ‘15 (2015) 
‘Women in Food Blogging: Merging the Worlds of Domesticity and Business,’ Spring 
2015 Academy of Business Research Conference, New Orleans, LA, USA, March 25-26  

• Ping Faculty Development Fellowship, Council on International Educational Exchange 
(CIEE), 2011, 2015 

• Best Presenter Award - Lepkowska-White Elzbieta and Kristina Powell ’07 (2007) 
‘Marketing to Multiple Audiences: A Case of the Tang Teaching Museum at 
Skidmore College, NY,’ The Global Business and Economics Research Conference, Istanbul, 
Turkey, (August) 

• Student /Faculty Summer Research Grant, Skidmore College: 

o Enid Gallaghar ’21 “Providing Fresh Food to Low Income Communitties: A 
Case of Capital Roots,” 2020 

o Bridget Wong ’21 “Exploration of b-Corporations’, 2019 
o William Berg ’19 ‘Going Beyond Advertising: The Case of Small Restaurants,’ 

2017  
o Sarah Rinaolo ‘17 ‘Content Analysis of Social Media in Small Restaurants,’ 

Summer 2016 
o Sarah Rinaolo ‘17 ‘Love and Hate Relationship with Social Media: The Case of  

Small Restaurants,’ Summer 2015 
o Emily Kortright ’15 ‘Meanings of Food: Conversations of American Women on Food 

Blogs,’ Summer 2014 
o Katherine Imboden ‘13, (2013) ‘Effective Design for Usability and Interaction: 

The Case of Art Museum Websites,’ Summer 2013 
o Laura Kirchner ‘Effective Design of Web References in Print Advertisements,’ 

Summer 2012 
o Mikhail Reutski ‘13 ‘Branding Ecotourism: Case of Costa Rica,’  Summer 2011  

 
• Fulbright Senior Scholar Fellowship, University of Zagreb, Summer 2007 

• Curriculum Development Grant from the US Department of Education Title VI - A 
Project, IA-ES Project, Skidmore College, 2000, 2001, 2006-2007 

• Faculty Curriculum Development Seminar on Japan: Year 2000, Skidmore College, 
January 2000- January 2001 

• Faculty Development in International Business CIBER Scholarship, University of 
South Carolina 2000 
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• Dissertation Award, S. Watson Dunn Research Fellowship,  American Academy of 
Advertising, 1999 

• Doctoral Consortium Fellow, University of Massachusetts, 1999  

• 
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• IA Faculty Mentor, 2013-present 

• IA Student Advisor,  1999-present 

• 
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• Management and Business Assessment – 2015-2016 

• IA/MB Space Committee – Summer, 2014 

• Conducted Multiple Research Projects with Business Students that focused on 
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(summer student faculty research conducted with Sarah Rinaolo’17 (two summers) and 
William Berg’19 and presented at international conferences and at Skidmore College) 

 

COMMUNITY AT LARGE 

• Conducts research with Skidmore students and with other faculty to explore socially 
responsible topics.  Examples: explored how women entrepreneurs can better market 
their small businesses online, with Emily Kortright ’15 – received best paper award at a 
conference and published in a journal; explored the impact of advertising on meanings 
of food with Catherine Chang ’13- presented at a conference and published in a journal; 
explored positive and negative social and economic impacts of ecotourism in Costa Rica 
with Mikhail Reutski ’13- presented at a conference and published in conference 
proceedings; researched smoking motivations and ways smoking could be reduced in 
Poland and US – co-authored research presented at conferences and published in US 
and Poland; currently together with Bridget Wong ’20 is developing a proposal for a 
summer faculty –student research project to investigate socially responsible business 
models (such as b-corporations) in US and abroad 

 

M



Elzbieta Lepkowska-White 
Skidmore College 

17 

FACULTY DEVELOPMENT 
• Workshop, ‘Teaching in Diverse Classroom’ - Skidmore College, May 26-28, 2015 

• Faculty Development Seminar, ‘Peruvian Food Systems; Balancing Growth with 
Preservation,’ International Faculty Development Seminars CIEE: Council on International 
Educational Exchange, May 31 – June 10, 2015 

• NY Six Meeting, ‘Sustainability and Human Rights’ Union College, September 19, 
2014 

• Faculty Development Seminar, ‘Community Engagement and Development in 
Brazil,’ International Faculty Development Seminars CIEE: Council on International 
Educational Exchange, May 22 – 31, 2013 

• Faculty Sustainability Workshop, Skidmore College, July 2012; followed with 
meetings on curriculum development Fall, 2012 

• Workshop, ‘Inclusive Hiring’,  Skidmore College, multiple meetings in 2012-2013 

• Faculty Development Seminar, ‘The Geopolitics of Oil,’  Faculty Resource Network, 
Summer 2011 Seminars, January 2011 

• Workshop, ‘Anti-Harassment Education,’ Skidmore College, February 2010 

• Faculty Development Seminar, ‘Society and the Environment,’ Faculty Resource 
Network Winter, 2010 Seminars, January 2010 

• Faculty Development Seminar, ‘IFDS Costa Rica & Nicaragua: Lessons in 
Sustainability,’ International Faculty Development Seminars CIEE: Council on International 
Educational Exchange, May 22 – 31, 2009 

• German Language, Goethe Institute-Summer, 2006 

• Participant of the Maghreb Seminar, study and travel to Tunisia and Morocco to 
enhance IA curriculum; Spring 2006 

• Faculty Curriculum Development Seminar on Japan, Skidmore College, January 2000 
- January 2001. 

• Faculty Development Seminar in International Business, International Marketing, 
University of South Carolina, June 24 - 29, 2000. 


